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A Study on Visual Imagery Cognition and Aesthetic Emotion Differences in AMA
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Abstract: This study examines differences in visual imagery cognition and aesthetic emotion among individuals with
varying cognitive styles regarding AMA "geometric-decorative style" images. Using AMA software, digital images with
low, medium, and high visual complexity were generated, and 18 images were selected through expert and Al-based
screening for a semantic differential survey. Results show cognitive style differences in perceiving features such as
geometry, elegance, linearity, and symmetry. Image-oriented learners gave higher positive evaluations to red and
red-green contrast images with varying complexity, while text-oriented learners tended toward negative responses. The
findings highlight the significant impact of color and visual complexity on visual imagery and aesthetic emotion,
offering valuable insights for aesthetic education and digital design research.
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Hofstatter #.7% 1958 4 AR s K AP 2898 5 [N T B %, YA SD 3% & £ R A EITE R,
T EBRESHESNE EH LB R, AR T EFBF0H. £ 4 Berlyne(1994) A#L
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